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(37) (1) (1)
2009 835,515,000 -3.2 2009 407,298,844 -1.11
2010 850,548,000 +1.8 2010 424,279,500 +4.17
2011 691,666,660 2011 856,670,000 +.7 2011 441,014,531 +3.94
2012 693,939,393 +.3 2012 873,100,000 +1.9 2012 451,303,406 +2.33
2013 700,000,000 +.9* 2013 867,070,000 -.6** 2013 453,598,688 + 51 ***
BRFE-USDA/NASS B AE-NPD BHFE-NPD
and Strategic Growth Partners, LLC
*BZE2013F11H30H4%ILE
*EHZEP2013#12H3 1HALE
A BEZ=D2013F12H3 1HALE
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Top-2 Box Agreement Ratings For Statements About The Benefit Of Eggs
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Top-2 Box Agreement Ratings For
Statements About Eqg Farmers & Their Practices
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American Egg Board

Top-2 Box Agreement Ratings For
Egg Farmers & Their Practices vs. Other Farmers
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